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3A CYACTAUBOE ONETCTBO !
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Xopowui nnap — 6ecnaatHbIN Nnap

| UseTnoi Gynusap, 5

Mocne wyTtku mutpua Measenesa B MeHHO CTONUYHbIX Kade
U PECTOP3HOB NOABUNCA KODEe «pyCUaHO»

“Mockea 24

Tamepsnan ManpaHcaeB

wed-6apmen pecropana










PR HYyXeH un Bam!

KceHunsa Cob64yak — npu3HaHHbIU MacTep
camMmonuapa y NoOCTPoOeHUs NTINYHOro
6peHpa. Bo MHOromMm nmeHHo 6naropgaps
nmeHun KceHnu B cBOe BpemMs CTano
nonynsaspHbiMm Kadpe «byb6nuk». Bo MHOrom
6naropgaps ee CUWIbHOMY NIMYHOMY GpeHay
OHa ycrnewHo 3aHUMaeT NocCT rnaeH... Euie

oo: 1,5 ThIC. 60 KOMMeHTapueB
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BHUMAHHE




